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MULTITUDE

WE HAVE A DREAM 16 YEARS AGO TO CHANGE FINANCIAL INDUSTRY!

ANYONE,
ANYWHERE,
ANYTIME

EASY

& SIMPLE
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+19 COUNTRIES

+600 PEOPLE
+5 PRODUCTS

NEW PRODUCT BANKING
EXPANSION LICENSE

NEW COUNTRY
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FIRST MOBILE BANK
LAUNCH

SME BUSINESS
LAUNCH
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GROUP NET SALES PER QUARTER

COVID-19

FROM PRODUCTS TO CONSUMER EXPERIENCE!

POST COVID-19 CONSUMPTION BOOST!

DURING COVID WE RESHAPE US
BETTER POSITION THAN EVER!

Lower cost base
Agile transformation

Great portfolio quality
Strong funding position
New strategy
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MULTITUDE

16 YEARS EXPERIENCE ON END-TO-END PROCESS DIGITALIZATION

ON GLOBAL SCALE

RETENTION &
LOYALTY UX
Collection
CRM
X-sales Credit Risk
Perks Fraud Prevention
Automated AML
Dynamic Pricing Smart Underwriting
Smart Offers Preventive Actions

RISK ASSESSMENT

Conversion  Real Time Analytics

Lead Scoring Alert System
On Boa rding Microservices
Funnel Optimization Recommendation System

Attribution Modelling Data Marts
Clean Data

ACQUISITION &
NURTURING

DATA &
PREDICTIVE
MODELLING
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MULTITUDE

WE CAN SEE 4 POWERFULLY TRENDS
DRIVING OUR PROFITABLE GROWTH POST COVID-19
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MULTITUDE

ALL OUR BRANDS FOCUS THEY OWN UNIQUE CUSTOMER SEGMENT
& CUSTOMERS EXPERIENCES

/V\

MULTITUDE

@ ferratum

Capital

NN
Y

S
A

ln &

, -9
- off
® v

PUBLIC

2021 © MULTITUDE. ALL RIGHTS RESERVED.



= I
& IIHII_|\m &l’.\‘

SERE TERES

B

ET LIBHT TGS TRBES & SEGEN

ELF-REMFORCITG ECOSYSTEM,

D\ & W D T\
RDLOEIOR WD WY
SANER & TG 0

R BRI I NN

RESMIREEY

(T (| BAR
O [ AS BTN

Y/ IS IIR]

DEMOCRATIZING FIANCIAL oERVICEo THROUGH
DIGITALIZATION (MAKING THEM FAQT, EAGY & GREE

KEY METRICS
CUSTOMERS PEORLC PROFITABLG RO

NP3 eMlPS CLVx #CUSTOMERS

U/GITAL
MARKETING

()




)
5 B (e

BEESH v

o
i i

CUSTOMER

OVER
PROMLCTS

ooooooooooooooooooooooooooooooooooooooooooooooo

---------------------------------

AR

--------------

FINAMNCIAL
INCLUSION

ST o A

GHOPPING

Y/ IS IH

5T AL . .
ITUIOAL COSSTY WO, S
2N ;

LMK -




e \l-'!a

SEEJLDNE REESH -

g ‘#
E@NME@ED@N
R

UEMOCRATIZING FIANCIAL oERVICES THROUGH
DIGIALIZATION MAKING THEM rAQT, ERQY & GREEN



'
>

' 2 ; ’ f;
< e Y §5
- #
A.-’ :»
b4 .

Vi |1 | ] | 4

2,
u-

[~ | g (4

o/GITaL
MARKETING

UEMOCRATIZING FIANCIAL oERVICES THROUGH
DIGIALIZATION MAKING THEM rAaT, ERQY & GREEN




o~
y
Y /
'7/ wwwwwwww E R E R R R R E R R E E R E E R E T E I E T EEEETET Y N Y

NuimimbElVin g [T TIN T

RLLLEL : ﬂ-m! l_n” | ’ / J-'-’ ‘ i.\..,‘ ey ’ U \ .

. | IV L | N IR
. . n“a N I I; cccccccccc L B N N N N R N N NN NN N RN *oemsmngoet

—

|| FINANCIAL

I INCLUSION

N

) - i
MCLSTONER  ieveveenennes, |
8 EXPERIENCE YA -
} i &) /
\“\.
! L)

B OVER ¥
1| PROMLCTS X

LMK ---




ISHON EY METRICS

5 AOST VALUED B 0
AL TN P o0 oo foRC O Gu

L & \ , ev1
C LA > . /A ol
/ m»' 7 N ; > /2 ~ / - ’:‘ _"v
- A / [/ A = "4 Jl
- : I 2 : ‘
N Y AN ‘;‘ i’ -
o WV l‘
" / . Iy 1 - 4
N y &%
N - > .y
N - i /
\ - v '
/ - N — wny
L as BT o
R T .
\ ” P, -
¢ : ’ " ' ; n FS
. - ] Y “ . '/'.
< — 1) Sy
s / L ] N
. g
l“ \
e

e IS CLVx# CUSTOMERS

TARGET «««cc---- & ‘
t@ AN
X~—/ ==

‘\!)n}ﬁ‘// ]
- [P ‘ \

._ '_. '\
) S v
e . — L — .. -
e ¥ P ] ) R ™ 0




= I
& IIHII_|\m &l’.\‘

SERE TERES

B

ET LIBHT TGS TRBES & SEGEN

ELF-REMFORCITG ECOSYSTEM,

D\ & W D T\
RDLOEIOR WD WY
SANER & TG 0

R BRI I NN

RESMIREEY

(T (| BAR
O [ AS BTN

Y/ IS IIR]

DEMOCRATIZING FIANCIAL oERVICEo THROUGH
DIGITALIZATION (MAKING THEM FAQT, EAGY & GREE

KEY METRICS
CUSTOMERS PEORLC PROFITABLG RO

NP3 eMlPS CLVx #CUSTOMERS

U/GITAL
MARKETING

()




